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f Since the 2016 presidential election, an increasingly
familiar narrative has emerged concerning the unexpected

DY victory of Donald Trump. Fake news, much of it produced by
Russian sources, was amplified on social networks such as
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Facebook and Twitter, generating millions of views among a
segment of the electorate eager to hear stories about Hillary
Clinton’s untrustworthiness, unlikeability, and possibly even
criminality. “Alt-right” news sites like Breitbart and The Daily
Caller supplemented the outright manufactured information
with highly slanted and misleading coverage of their own. The
continuing fragmentation of the media and the increasing
ability of Americans to self-select into like-minded “filter
bubbles” exacerbated both phenomena, generating a toxic
brew of political polarization and skepticism toward traditional

sources of authority.

Alarmed by these threats to their legitimacy, and energized by
the election of a president hostile to their very existence, the
mainstream media has vigorously shouldered the mantle of
truth-tellers. The Washington Post changed its motto to
“Democracy Dies in Darkness” one month into the Trump
presidency, and The New York Times launched a major ad
campaign reflecting the nuanced and multifaceted nature of
truth during the Oscars broadcast in February. Headline
writers now explicitly spell out falsehoods rather than leaving it
to the ensuing text. And journalists are quick to call out false
equivalence, as when President Trump compared Antifa

protesters to Nazis and heavily armed white supremacists
following the violence in Charlottesville.

ICYMI: What Charlie Rose, Bill O’Reilly, and Glenn
Thrush all have in common

At the same time, journalists have stepped up their already
vigorous critiques of technology companies—Facebook in
particular, but also Google and Twitter—highlighting the
potential ways in which algorithms and social sharing have
merged to spread misinformation. Many of the mainstream
media’s worst fears were reinforced by a widely cited BuzzFeed
article reporting that the 20 most-shared fake news articles on
Facebook during the final three months of the campaign
outperformed the 20 most-shared “real news” articles
published over the same period. Numerous stories have
reported on the manipulation of Facebook’s ad system by
Russian-affiliated groups. Lawmakers such as Senator Mark
Warner, a Democrat from Virginia, have been prominently
profiled on account of their outspoken criticism of the tech

industry, and even Facebook’s own employees have reportedly
expressed anxiety over their company’s role in the election.
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The various Clinton-related email
scandals accounted for more sentences
than all of Trump’s scandals combined.

Email address

polarization and erosion of support for traditional sources of
authority. Nonetheless, we believe that the volume of reporting
around fake news, and the role of tech companies in
disseminating those falsehoods, is both disproportionate to its
likely influence in the outcome of the election and diverts
attention from the culpability of the mainstream media itself.

To begin with, the breathlessly repeated numbers on fake news
are not as large as they have been made to seem when
compared to the volume of information to which online users
Facebook identified more than 3,000 ads purchased by fake
accounts traced to Russian sources, which generated over
$100,000 in advertising revenue. But Facebook’s advertising
revenue in the fourth quarter of 2016 was $8.8 billion, or $96
million per day. All together, the fake ads accounted for
roughly 0.1 percent of Facebook’s daily advertising revenue.
The 2016 BuzzFeed report that received so much attention
claimed that the top 20 fake news stories on Facebook
“generated 8,711,000 shares, reactions, and comments”
between August 1 and Election Day. Again, this sounds like a
large number until it’s put into perspective: Facebook had well
over 1.5 billion active monthly users in 2016. If each user took
only a single action per day on average (likely an
underestimate), then throughout those 100 days prior to the
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election, the 20 stories in BuzzFeed’s study would have
accounted for only 0.006 percent of user actions.

Even recent claims that the “real” numbers were much higher
than initially reported do not change the basic imbalance. For
example, an October 3 New York Times story reported that
“Russian agents...disseminated inflammatory posts that
reached 126 million users on Facebook, published more than
131,000 messages on Twitter and uploaded over 1,000 videos
to Google’s YouTube service.” Big numbers indeed, but several
paragraphs later the authors concede that over the same period
Facebook users were exposed to 11 trillion posts—roughly
87,000 for every fake exposure—while on Twitter the Russian-
linked election tweets represented less than 0.75 percent of all
election-related tweets. On YouTube, meanwhile, the total
number of views of fake Russian videos was around 309,000—
compared to the five billion YouTube videos that are watched
every day.

ICYMI: NYTimes editor apologizes after article sparks

outrage

In addition, given what is known about the impact of online
information on opinions, even the high-end estimates of fake
news penetration would be unlikely to have had a meaningful
impact on voter behavior. For example, a recent study by two
economists, Hunt Allcott and Matthew Gentzkow, estimates
that “the average US adult read and remembered on the order
of one or perhaps several fake news articles during the election
period, with higher exposure to pro-Trump articles than pro-
Clinton articles.” In turn, they estimate that “if one fake news
article were about as persuasive as one TV campaign ad, the
fake news in our database would have changed vote shares by
an amount on the order of hundredths of a percentage point.”
As the authors acknowledge, fake news stories could have been
more influential than this back-of-the-envelope calculation
suggests for a number of reasons (e.g., they only considered a
subset of all such stories; the fake stories may have been
concentrated on specific segments of the population, who in
turn could have had a disproportionate impact on the election
outcome; fake news stories could have exerted more influence
over readers’ opinions than campaign ads). Nevertheless, their
influence would have had to be much larger—roughly 30 times
as large—to account for Trump’s margin of victory in the key
states on which the election outcome depended.
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It seems incredible that only five out of
150 front-page articles that The New
York Times ran over the last, most
critical months of the election,
attempted to compare the candidate’s
policies, while only 10 described the
policies of either candidate in any
detail.

Finally, the sheer outrageousness of the most popular fake
stories—Pope Francis endorsing Trump; Democrats planning
to impose Islamic law in Florida; Trump supporters chanting
“We hate Muslims, we hate blacks;” and so on—made them
especially unlikely to have altered voters’ pre-existing opinions
of the candidates. Notwithstanding polls that show almost 50
percent of Trump supporters believed rumors that Hillary
Clinton was running a pedophilia sex ring out of a Washington,
DC pizzeria, such stories were most likely consumed by readers
who already agreed with their overall sentiment and shared
them either to signal their “tribal allegiance” or simply for
entertainment value, not because they had been persuaded by
the stories themselves.

As troubling as the spread of fake news on social media may be,
it was unlikely to have had much impact either on the election
outcome or on the more general state of politics in 2016. A
potentially more serious threat is what a team of Harvard and
MIT researchers refer to as “a network of mutually reinforcing
hyper-partisan sites that revive what Richard Hofstadter called
‘the paranoid style in American politics,” combining
decontextualized truths, repeated falsehoods, and leaps of
logic to create a fundamentally misleading view of the world.”
Unlike the fake news numbers highlighted in much of the post-
election coverage, engagement with sites like Breitbart News,
InfoWars, and The Daily Caller are substantial—especially in
the realm of social media.
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Nevertheless, a longer and more detailed report by the same
researchers shows that by any reasonable metric—including
Facebook or Twitter shares, but also referrals from other media
sites, number of published stories, etc.—the media ecosystem
remains dominated by conventional (and mostly left-of-center)
sources such as The Washington Post, The New York Times,
HuffPost, CNN, and Politico.

Given the attention these very same news outlets have
lavished, post-election, on fake news shared via social media, it
may come as a surprise that they themselves dominated social
media traffic. While it may have been the case that the 20
most-shared fake news stories narrowly outperformed the 20
most-shared “real news” stories, the overall volume of stories
produced by major newsrooms vastly outnumbers fake news.
According to the same report, “The Washington Post produced
more than 50,000 stories over the 18-month period, while The
New York Times, CNN, and Huffington Post each published
more than 30,000 stories.” Presumably not all of these stories
were about the election, but each such story was also likely
reported by many news outlets simultaneously. A rough
estimate of thousands of election-related stories published by
the mainstream media is therefore not unreasonable.

In just six days, The New York Times ran
as many cover stories about Hillary
Clinton’s emails as they did about all
policy issues combined in the 69 days
leading up to the election.

What did all these stories talk about? The research team
investigated this question, counting sentences that appeared in
mainstream media sources and classifying each as detailing
one of several Clinton- or Trump-related issues. In particular,
they classified each sentence as describing either a scandal
(e.g., Clinton’s emails, Trump’s taxes) or a policy issue (Clinton
and jobs, Trump and immigration). They found roughly four
times as many Clinton-related sentences that described
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scandals as opposed to policies, whereas Trump-related
sentences were one-and-a-half times as likely to be about
policy as scandal. Given the sheer number of scandals in which
Trump was implicated—sexual assault; the Trump Foundation;
Trump University; redlining in his real-estate developments;
insulting a Gold Star family; numerous instances of racist,
misogynist, and otherwise offensive speech—it is striking that
the media devoted more attention to his policies than to his
personal failings. Even more striking, the various Clinton-
related email scandals—her use of a private email server while
secretary of state, as well as the DNC and John Podesta hacks—
accounted for more sentences than all of Trump’s scandals
combined (65,000 vs. 40,000) and more than twice as many as
were devoted to all of her policy positions.

To reiterate, these 65,000 sentences were written not by
Russian hackers, but overwhelmingly by professional
journalists employed at mainstream news organizations, such
as The New York Times, The Washington Post, and The Wall Street
Journal. To the extent that voters mistrusted Hillary Clinton, or
considered her conduct as secretary of state to have been
negligent or even potentially criminal, or were generally
unaware of what her policies contained or how they may have
differed from Donald Trump’s, these numbers suggest their
views were influenced more by mainstream news sources than

by fake news.
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Count of sentences that appeared in mainstream media sources (e.g., The New
York Times, The Washington Post, HuffPost, CNN) that were classified as
describing either a scandal or a policy issue related to either Trump or Clinton.
Reprinted from Rob Faris et al “Partisanship, Propaganda, and Disinformation:
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Online Media and the 2016 U.S. Presidential Election,” published by the
Berkman Klein Center for Internet and Society at Harvard University.

To shed more light on this possibility, we conducted an in-
depth analysis of a single media source, The New York Times.
We chose the Times for two reasons: First, because its broad
reach both among policy elites and ordinary citizens means
that the Times has singular influence on public debates; and
second, because its reputation for serious journalism implies
that if the Times did not inform its readers of the issues, then it
is unlikely such information was widely available anywhere.

We gathered two datasets that captured the Times’s coverage of
the final stage of the 2016 presidential election. The first
dataset comprised all articles that appeared on the front page
of the printed newspaper (399 total) over the last 69 days of the
campaign, beginning on September 1 and ending on
November 8 (Election Day). The second comprised all of the
13,481 articles published online by the Times over the same
period. In both datasets, we first identified all articles that were
relevant to the election campaign. We then further categorized
each of these articles as belonging to one of three categories:
Campaign Miscellaneous, Personal/Scandal, and Policy. Within
Personal/Scandal we then further classified the article as
focused on Clinton or Trump, and within Policy classified it as
one of the following: Policy no details, Policy Clinton details,
Policy Trump details, and Policy both details (more details on our

o Campaign Miscellaneous articles focused on the “horse race”
elements of the campaign, such as the overall likelihood of
victory of the candidates, details of intra-party conflicts, or the
mobilization of specific demographic groups. For example, an
October 12 story with the headline “Republican Split Over
Trump Puts States into Play,” which described how Clinton’s
campaign was taking advantage of Trump’s battle with the
Republican Party. (Note: Hyperlinks point to online versions of
the stories described, which were typically published the day
before the print versions and may have different headlines)
This article was manifestly about the campaign, but treated it
mostly as a contest in which a dramatic twist had just taken
place. It contained little information that would have helped
potential voters understand the candidates’ policy positions
and hence their respective agendas as president.

https://www.cjr.org/analysis/fake-news-media-election-trump.php 8/22


https://cyber.harvard.edu/publications/2017/08/mediacloud
https://www.nytimes.com/2016/10/12/us/politics/donald-trump-gop.html
https://www.nytimes.com/2016/10/12/us/politics/donald-trump-gop.html

2/11/25, 7:59 PM Don’t blame the election on fake news. Blame it on the media. - Columbia Journalism Review

e Personal/Scandal articles focused on the controversial actions
and/or statements of the candidates either during the election
itself or prior to it, as well as on the fallout generated by those
controversies. An example of the former would be an October 8
article “Tape Reveals Trump Boast About Groping Women,”
which discussed the infamous Access Hollywood An example of
the latter would be an October 29 article, “New Emails Jolt
Clinton Campaign in Race’s Last Days,” which discussed the
impact of the reopening of a FBI investigation into Clinton’s
private email server on the campaign. In addition, we classified
each Personal/Scandal article as being primarily about Clinton
(e.g., emails, Benghazi, the Clinton Foundation) or Trump (e.g.,
sexual harassment, Trump University, Trump Foundation,

etc.).

* Policy articles mentioned policy issues such as healthcare,
immigration, taxation, abortion, or education. Articles coded
as Policy No Details mentioned policy issues as impacting the
campaign, but did not describe the actual policies of the
candidates. For example, an October 26 article, “Growing
Costs of Health Law Pose a Late Test” described Donald
Trump attacking Hillary Clinton over health premium
increases, but did not mention the policy proposals of the two
candidates, nor did it note that due to subsidies the hikes would

not affect the actual price paid by 86 percent of people in
marketplaces. Policy Clinton Details or Policy Trump Details
counted articles that mentioned specifics of the Clinton or
Trump platforms respectively but not both, while Policy Both
Details compared the specifics of the two candidates’

platforms. For example, an October 3 article, “Next President
Likely To Shape Health Law Fate,” noted that Clinton had
endorsed “a new government-sponsored health plan, the so-
called public option, to give consumers an additional choice.” It
also noted that “Donald J. Trump and Republicans in Congress

would go in the direction of less government, reducing federal
regulation and requirements so insurance would cost less and
no-frills options could proliferate. Mr. Trump would, for
example, encourage greater use of health savings accounts,
allow insurance policies to be purchased across state lines and
let people take tax deductions for insurance premium
payments.”

Of the 150 front-page articles that discussed the campaign in
some way, we classified slightly over half (80) as Campaign
Miscellaneous. Slightly over a third (54) were Personal/Scandal,
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with 29 focused on Trump and 25 on Clinton. Finally, just over
10 percent (16) of articles discussed Policy, of which six had no
details, four provided details on Trump’s policy only, one on
Clinton’s policy only, and five made some comparison between
the two candidates’ policies. The results for the full corpus
were similar: Of the 1,433 articles that mentioned Trump or
Clinton, 291 were devoted to scandals or other personal
matters while only 70 mentioned policy, and of these only 60
mentioned any details of either candidate’s positions. In other
words, comparing the two datasets, the number of
Personal/Scandal stories for every Policy story ranged from 3.4
(for front-page stories) to 4.2. Further restricting to Policy
stories that contained some detail about at least one
candidate’s positions, these ratios rise to 5.5 and 4.85,
respectively.

ICYMI: The story the NYTimes, BuzzFeed didn’t want to
publish

The problem is this: As has become clear since the election,
there were profound differences between the two candidates’
policies, and these differences are already proving enormously
consequential to the American people. Under President
Trump, the Affordable Care Act is being actively dismantled,
environmental and consumer protections are being rolled
back, international alliances and treaties are being threatened,
and immigration policy has been thrown into turmoil, among
other dramatic changes. In light of the stark policy choices
facing voters in the 2016 election, it seems incredible that only
five out of 150 front-page articles that The New York Times ran
over the last, most critical months of the election, attempted to
compare the candidate’s policies, while only 10 described the
policies of either candidate in any detail.

Front-page New York Timesstories classified as about the
campaign that focused primarily on personal scandals, policy,
and miscellaneous matters:
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Focus of front-page NYT stories on the campaign

Campaign misc.

Il Clinton - personal/
scandal

I Trump - personal/
scandal

I Policy, no detail
Clinton - policy
detail

Il Trump - policy
detail

I Both, policy detail

September October November

Total of front-page NYT campaign stories by focus

. Campaign misc.

@ Clinton - personal/scandal
@ Trump - personal/scandal
@ Policy, no detail

Clinton - policy detail
@ Trump - policy detail
@ Both, policy detail

New York Times stories classified in the same manner as above
but drawn from the full corpus published at nytimes.com.
These figures are qualitatively similar to those cited in a

broader sample and using a somewhat different methodology.
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Total of nytimes.com campaign stories by focus

\

Mention Trump/Clinton
@ Clinton - personal/scandal
@ Trump - personal/scandal
@ Policy, no detail

Clinton - policy detail
@ Trump - policy detail
@ Both, policy detail

I 2 figure because it is also the
num. e Times ran on the Hillary
Clinton e... ,ust six days, from October 29 (the day

after FBI Director James Comey announced his decision to
reopen his investigation of possible wrongdoing by Clinton)
through November 3, just five days before the election. When
compared with the Times’s overall coverage of the campaign,
the intensity of focus on this one issue is extraordinary. To
reiterate, in just six days, The New York Times ran as many cover
stories about Hillary Clinton’s emails as they did about all policy
issues combined in the 69 days leading up to the election (and that
does not include the three additional articles on October 18,
and November 6 and 7, or the two articles on the emails taken
from John Podesta). This intense focus on the email scandal
cannot be written off as inconsequential: The Comey incident
and its subsequent impact on Clinton’s approval rating among
undecided voters could very well have tipped the election.
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With Il Days to Go, Trump Says
Revelation ‘Changes Everything’

By AMY CHOZICK and PATRICK HEALY

Everything was looking up for
Hillary Clinton. She was riding
high in the polls, even seeing an
improvement on trustworthiness.
She was sitting on 5153 million in
cash. At 12:37 pm. Friday, her
aides announced that she planned
to campaign in Arizona, a state

tion that had been declared closed
— set off a frantic and alarmed
scramble inside Mrs. Clinton's
campaign and among her Dem-
ocratic allies, while Republicans
raced to seize the advantage.

In the kind of potential turn-
about rarely if ever seen at this

that a
candidate has carried only once
since 1948,

Twenty minutes later, October
delivered its latest big surprise.

The EBL director’s disclosure
to Congress that agents would be
reviewing a new trove of emails
that appeared pertinent to its in-
vestigation into Mrs. Clinton’s pri-
vate email server — an investiga-

late smge ofa

R

mp exulted in
good fortine. 1 mink s mg
gest story since Watergate? he
said ina brief interview, adding, “I
think this changes everything.”
He promised to batter Mrs.
Clinton as a criminal in the race’s
final week and ahalf. And Republi-
Continued on Page AL2

Hillary Clinton with a top aide, Huma Abedin, the estranged wife of Anthony D. Weiner, aboard the campaign plane on Friday.

'DOUG MILLS/THE NEW YORK TIMES

Decision Pulls F.B.I’s Leader
Back Down Into Political Fray

This article is by Eric Lichtblau,
Michael S. Schmidt and Matt
Apuzzo.

‘WASHINGTON — James B.
Comey, the EB.. director, faced a
dilemma on Thursday when depu-
ties briefed him about the discov-
ery of a new trove of emails that
might be connected to the dor-
mantinquiry into Hillary Clinton's
private email server.

Mr. Comey could immediately
inform Congress about the emails,
which were found in an investiga-
tion into former Representative
Anthony D. Weiner. That unusual
step, months after Mr. Comey had
cleared Mrs. Clinton of any crimi-
nal wrongdoing in the email case,

would risk accusations that he
was unfairly harming her presi-
dential campaign less than two
weeks before the election.

Or he could delay any an-
nouncement and examine the new
emails more closely, risking eriti
cism that he had suppressed im-
portant new information if it came
out after the election, despite his
pledges of “transparency” in the
investigation.

Mr. Comey, a Republican ap-
pointed by President Obama
three years ago, decided that he
could live with criticism of his
judgment, aidessaid. So on Friday
morning, the EBIS congres-

Continued on Page Al3

NEW EMAILS JOLT
CLINTON CAMPAIGN
INRACE’S LASTDAYS

FB.I. Looks at Messages Found During
Inquiry Into Weiner’s Texts

By ADAM GOLDMAN
and ALAN RAPPEPORT

WASHINGTON — The presi-
dential campaign was rocked on
Friday after federal law enforce-
mentofficialssaid that emails per-
tinent to the closed investigation
into_Hillary Clinton’s private
email server were discoveredona
computer belonging to Anthony
D. Weiner, the estranged husband
of a top Clinton aide.

Inaletter to Congress, the FB.L.
director, James B. Comey, said the
emails had surfaced in an unrelat-
ed case, which law enforcement
officials said was an FB.L investi-
gation into illicit text messages

Weiner to a I5-year-old
girl in North Carolina. Mr. Weiner,
a former Democratic congress-
man from New York, is married to
Huma Abedin, the top aide.

Mr. Comey's letter said that the
EB.L would review the emails to
determine if they improperly con-
tained  classified _information,
which is tightly controlled by the
government. Senior law enforce-
ment officials said that it was un-
clear if any of the emails were
from Mrs. Clinton's privateserver.
And while Mr. Comey said in his
leer that the emais “sppear 1o
be pertinent,” the FB.I.
vet examined them.

By the end of a day that brought
stinging criticism of Mt
from both Democrats and ngpn -
licans, he appeared on the defen-
sive, saying in an internal email to
bureau employees that he had felt
obligated to inform Congress, and
“we don't know the significance of

less than two weeks before the
election, left Mrs. Clinton’s team
furious and scrambling for expla-
nations  while bolstering the
spirits of Donald J. Trump after a
wave of controversies and Repub-
lican defections had led many to
write

“We are calling on the FB.L. to
release all the information that it
has,” Mrs. Clinton said adamantly
in an evening news conference
that took issue with Mr. Comey for
making the disclosure so close to

A
STEPHEN CROWLEV T N YORK TMES

Donald J. Trump at a rally in

Manchester, N.H., on Friday.

the election. “Let’s get it out”

Mr. Trump was ebullient. “Per-
haps, finally, justice will be done”
he declared at a campaign rally in
New Hampshire.

A senior law enforcement offi-
cial said that tens of thousands of
emails belonging to Ms. Abedin
were on Mr. Weiner's laptop,
which the EB.L. had obtained as
part of its i

emails””

The new development in the
saga over Mrs. Clinton’s handling
of classified information came
months after the EB.I. closed the
investigation _without charging
Mrs. Clinton. The announcement,

i i 3
Weiner. About a month ago, a per-
son familiar with the investigation
said, FB.I. agents seized the lap-
top as well as Mr. Weiner's iPad
and cellphone.

Mr. Comey said in his letter to

Continued on Page AL2

Justices to Rule
In Rights Case

Over Restrooms

By ADAM LIPTAK
WASHINGTON — The Su-
preme Court on Friday entered
Lhe nmmnﬂl debate over trans-
rights, announcing that it
Sonl decsas hesher s transgen-
der boy may use the boys' bath-
room in a Virginia high school.
The court is acting just a year
aiter it established a constitu-
tional right to same-sex marriage,
as state laws and federal actions
on transgender rights have
prompted a welter of lawsuits. In
taking the case, the court signaled
that it may move more quickly in
the area of transgender rights
than it has in expanding gay
rights.
The public debate has been ig-
nited, in part, by a North Carolina
law that requires

Cleveland Holds On

JONATHAN DANIEL/GETTY INAGES

Cody Allen, left, and Roberto Perez of the Indians after closing out the Chicago Cubs, 10, at
Wrigley Field on Friday night. Cleveland leads the World Series, two games to one. Page DI
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A Would-Be Suicide Bomber

Becomes a Fighter for Peace

By PETER BAKER
and RAMI NAZZAL
TULKARM, West Bank

She knew that once she put on
the explosive belt, there would
be no turning back. She knew it
would rip her limb from limb,
reducing her toa bloody pulp.
She knew it would leave her only
daughter an orphan.

also knew this: It

would kill Israelis. With luck, a
ot of them. And that was reason
enough to

Shifa al-Qudsi was a suicide
bomber, or at least tried to be. A
Palestinian hairdresser driven to
anger, despair and hopelessness,
she volunteered to carry out an
attack on Israelis that would

people to use bathrooms in gov-
emment buildings that ~corre-
spond with the gender listed on
their birth certificates, a statute
that has drawn protests, boycotts
and lawsuits.

The case revolves around how
the Obama administration is enti-
tled to interpret a federal regula-
tion undemmzmwmm bansms'
ceimination ‘on the basis o sex’

schools. that receive federal
money. The legal question is
whether it can also ban discrimi-
nation based on gender identity.

The Department of Education
said last year that schools “gener-
ally must treat transgender stu-

Continued on Page All

When to Offer Birth Control? Medicaid Has Idea

By SABRINA TAVERNISE

COLUMBIA, SC. — Last
month, Akia Gayle gave birth to
her third child. Sixteen hours lat-
er, while she was still in her hospi-
tal bed, a doctor implanted a
matchstick-size plastic rod in her
left arm because she did not want
10 have a fourth.

“To have it done right then and
there — that’s good,” Ms. Gayle
said. “I don't want more

Ms. Gayle s one of housands of

‘women in South Carolina’s Medic-
aid program who have gotten
long-acting contraception at an
nusual moment — right after
they give birth The novel policy,
as since been adopte
al least 19 other states, covers
long-acting contraception right
after birth for women on Medic-
aid, the government health insur-
ancefor| il It

States.

strike a blow, she thought, for her
“I wanted to
seek revenge,” she said.

But she was arrested before
she could act and today, after six
years in an Israeli prison, Ms.
Qudsi has transformed herself

Nearly half of
the country are unplanned, and in
a majority of those cases, the
woman already has a child. Rates
are at least twice as high for poor
women. Yet contraceptive meth-
ods have never been better: Tiny
implants and new, modern IUDs
last for up to five years and are far
ffective th d

is intended to help answer one of
the most vexing questions in pub-
lic health: how to reduce un-
planned pregnancy in the United

and

the pill. The problem is that they

are expensive and usually require
Continued on Page Al5

rom a
death into a messenger of peace.
Now working with a group that
brings Palestinians and Israelis
together to advocate an end to
the conflict between their peo-
ples, she tries to channel the
rage that took her to the brink
into a nonviolent movement for
change.

Ms, Qudsi offers @ window into
the world of terrorism ami
fresh wave of attacks by
Palestinians. Mainly wielding

HINA CASTELNUOVO FOR THE NEW YORK TIMES
Shifa al-Qudsi went to prison
for plotting to attack Israelis.

knives rather than bombs, this
new generation of attackers are
nonetheless also committing
suicide for their cause, since they
know they are likely to be shot
by Israeli soldiers.

Ms. Qudsi understands the
kind of thinking that makes
sacrificing oneself seem like a
rational response to deep feel-
ings of grievance.

“They occupy your home, your
land, they kill your relatives and
your peoy ou're
upset,” she said. “You have no
other option but to seek re-
venge”

Now 40, she smoked as she
reflected on her life in this corner
of the West Bank occupied by
Israeli forces for nearly 50 years.
Looking back, she still embraces

Continued on Page A3
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The Faces of Hunger in Syria
People trapped in the country’s civil
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Divided Over Oregon Verdicts = Bridge Trial Nears End

The acquittals of all defendants in the
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In closing, the prosecution said two
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Don’t blame the election on fake news. Blame it on the media. - Columbia Journalism Review

Ten articles on the front page of The New York Times in a six-
day period (October 29 to November 3, 2016), discussing the
FBI investigation into Secretary Clinton’s use of a private email
server. In the same time-period there were six front-page
articles on the dynamics of the campaign, one piece on
Trump’s business, and zero on public policy of candidates.

Turning now to the policy coverage, arguably no policy issue
was more important during the election campaign, or more
divisive, than the Affordable Care Act (aka Obamacare). It is
therefore shocking (if not surprising) how uninformed many
Americans were about the mechanics of the law or how
successful it had been. In early 2017, for example, The Upshot,
the data-centric subsection of The New York Times, published
two pieces on Obamacare. The first, “One-Third Don’t Know
Obamacare and Affordable Care Act Are the Same,” published
on February 7, described some important misconceptions
about Obamacare held by large percentages of the American
public—for example, that almost 40 percent (and 47 percent of
Republicans) did not know that repealing Obamacare would
cause people to lose Medicaid coverage or subsidies for private
insurance. The second, “No, Obamacare isn’t in a ‘Death
Spiral,’”” published on March 15,2017, provided readers with
some important details about how Obamacare works. For
example, it noted that “because of how subsidies work, people
were generally shielded from this year’s higher prices.” It also
noted that while prices had gone up recently, they “were lower
than expected in the first few years of the program.” The article
then went on to describe an insurance market that could
certainly use improvement, but concluded that the
“Obamacare markets will remain stable over the long run, if
there are no significant changes.”

These articles provide exactly the kind of analysis that would
have helped Times readers understand the state of the ACA
prior to the election. In contrast, the Times’s pre-election
coverage of Obamacare was surprisingly sparse (we counted
only four front-page stories between September 1 and
November 8) and surprisingly negative. The first article, on
October 3, creates almost the opposite impression of the
optimistic post-election articles, stating “Mr. Obama’s
signature domestic achievement will almost certainly have to
change to survive.” Subsequent articles, appearing over a
three-day period from October 25 to 27, were even more
negative in tone: “Choices fall in health law as costs rise”
declares the October 25 headline; “Growing costs of health law

https://www.cjr.org/analysis/fake-news-media-election-trump.php
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2/11/25, 7:59 PM Don’t blame the election on fake news. Blame it on the media. - Columbia Journalism Review

pose a late test;” and finally “Many prefer tax penalties to
health law.” All four articles emphasized troubles in the
insurance market, failing to mention that most policyholders
have subsidized capped prices (and are therefore insulated
from premium hikes), or that the government was spending
less than anticipated, or that premiums were rising slower than
before Obamacare. None of the articles mentions the Medicaid
expansion, one of the most popular parts of the bill.

https://www.cjr.org/analysis/fake-news-media-election-trump.php 15/22
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Late Edition
Today, morning clouds and fog, sun-
shine later, a shower, high 73. To-
night, an evening shower, mostly
cloudy, low 59. Tomorrow, damp
high 66. Weather map, Page A24

VOL.CLXVI... No. 57,374

2016 The New York Times Company

NEW YORK, MONDAY, OCTOBER 3, 2016

$2.5C

Staten Island

Confronts Rise
In Overdoses

A Story of Struggle
in an Addict’s Diary

By MICHAEL WILSON

‘The man entered the Red Robin
restaurant inside the Staten Is-
land Mall two minutes after 6 p.m.
on a Friday. He walked straight
past the booths and tables and en-
tered the men’s room.

A manager would find him
there seven minuteslater, lying on
the floor with a needle and foam-
ing at the mouth.

His name was Jonathan Ayers,
27, and he was declared dead
within the hour that evening, Sept.
9,0f an apparent heroin overdose.

Mr. Ayers’s fatal overdose was
the latest addition toa body count
without precedent. So far in 2016,
there have been 71 deaths that ap-
pear to be from heroin overdoses
on the island, the Richmond
County district attorney’s office
said, already on pace tomore than
double the record set two years
ago. Nine people died of heroin
overdoses in a recent 10-day peri
od, prosecuttors sai

Mr. Ayers left behind an ac-
count of his addiction. After his
death, his mother, Ann Ayers, and
brother, Christopher, found a jour-
nal he had kept for the last couple
of years that chronicled the lies he
had told them to conceal his
continued dependence on drugs.

“I lie mostly I think because I
am scared of being judged for the
truth? Mr. Ayers wrote in May
2015. “This journal is where I tell
the truth? Through the journal,
his family would come to know the
sonand brother they had lost, and
see the thoughts of a heroin ad-
dict.

Staten Island has been home to
a heroin_epidemic for several
years, and it rivals the Bronx for
the highest rate of deaths from
heroin overdoses in New York
City. The drug arrived to meet de-
‘mand for opiates and fill the void
left by law enforcement crack-
downs on prescription pills, which
were widely abus

Heroin, much cheaper than
pills, became the drug of choice
for the mostly white, middle-class
neighborhoods on the island’s
south end. It was brought in bulk
from other boroughs and New Jer-
sey,and easily found on the island
as an attractive diversion for
bored and restless young people

Supporters of a peace agreement that had been years in the making watched referendum results on Sunday in Bogota, Coloml

'ARLANA CUBILLOS/ ASSOCIATED PRESS

Colombia Vote
Overturns Deal

To End Its War

By JULIA SYMMES COBB
and NICHOLAS CASEY

BOGOTA, Colombia — A Co-
Tombian peace deal that the presi-
dent and the country’s largest
rebel group had signed just days
before was defeated in a referen-
dumon Sunday, leaving the fate of
a52-year war suddenly uncertain.

A narrow margin divided the
yes-or-no vote, with 50.2 percent
of Colombians rejecting the peace
deal and 49.8 percent voting in fa-
vor, the government said.

The result was a deep embar-
rassment for President Juan
Manuel Santos. Just last week,
Mr. Santos had joined arms with
leaders of the Revolutionary
Armed Forces of Colombia, or the
FARC, who apologized on national
television during a signing cere-

‘The surprise surge by the *no”
vote — nearly all major polls had

—creating a
ment, treatment programs and
the parents of addicts, who have
seen too many of their children
end up in jail or the morgue.
Since 2010, the number of ar-
rests on theisland in which heroin
or pills were found on the suspect
has increased tenfold, to_over
1,000 last year. Deaths attributed
to heroin overdoses have also ris-
Continued on Page A21

indicated approval —
left the country in a dazed uncer-
tainty not seen since Britain voted
in June to leave the European Un-
ion. And it left the future of rebels
who had planned to rejoin Co-
lombia as civilians — indeed, the
future of the war itself, which both
sides had declared over — un-
Known.

Both sides vowed they would

Continued on Page A8
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A Look That’s Museum-Worthy?

Part of the Comme des Gargons collection in Paris. The de-

signer, Rei Kawakubo, may land a show at the Met. Page C8.

Trump, the Tax Code and a Loophole for the Rich

Now we know: Donald J,
Trump racked up losses so huge
in the early 1990s that he would-
n't have had to pay federal or
New York State income tax on

nearly a billion dol-
JAMES B, 1ars in income.
None of this seems
STEWART 10 have made the
in Mr.

‘personal expenses — more than
enough to sustain his lifestyle of
lavish homes, private jets, coun-
try clubs and golf courses —
even as he was using the tax
<ode to avoid paying any federal
income tax.
It's hard to imagine a starker

‘contrast with the vast number of

d
COMMON 'h'ump s opulent
SENSE  Jifestyle over the
years. At the nadir of his person-
al financial crisis in the early
1990s, his lenders put him on an
annual “budget” of $450,000 in

ward the rich in its statutory
framework, its exceptions, and in
how it is enforced and adminis-
ored,”said Steven M. Rosenthal,
areal estate tax specialist and
senior fellow at the Urban-Brook-
ings Tax Policy Center.

“The American public;” he
said, “needs to wake up and send
amessage that the tax code
should be written to generate

d enforced to collect

American: toboth
pay taxes and make ends meet,
ora ing indictment of

atax code that makes that possi-
ble.

“If it wasn't clear before, it is
now: The tax code is tilted to-

it, not to favor wealthy real es-

tate developers and other special

interests and their lobbyists.”
Continued on Page AI7

Campaugn Struggles to Move Past Tax Revelation

By MAGGIE HABERMAN
and NICHOLAS FANDOS

Donald J. Trump and his allies
struggled on Sunday to move be-
yond the revelation that he might
have been able to legally avoid
nearly two decades of federal in-
‘come taxation, putting new pres-
sure on the eandidate just as he
tries to recover from a lackluster
debate performance.

Mr. Trump’s campaign lurched
between refusing to acknowledge
that the 1995 tax records, portions
of which were published on Satur-
day night by The New York Times,
were bona fide, to insisting that
his not having paid taxes was evi-
dence of his unrivaled business

prowess.

‘The Times report, based on doc-
uments obtained by the newspa-
per, showed that Mr. Trump, the
Republican nominee, declared a
916 million loss on his 1995 in-
come tax returns, which could
‘have allowed him to legally avoid
‘paying any federal income taxes
for up to 18 years.

At a rally in Lancaster County,
Pa., that began shortly before the
article was published, Mr. Trump
seemed jarred by the pendingrev-
elation, shifting from topic to
topic; mocking his Democratic ri-
val, Hillary Clinton, for having
had pneumonia; and insinuating
that she might have cheated on
‘her husband.

The performance capped a

bruising week for Mr. Trump, who
went from awidely panned debate
performance against Mrs. Clinton
on Sept. 26 to repeatedly mocking
Alicia Machado, a former Miss
Universe who is Hispanic, includ-
ing with a string of Twitter posts
around 5 am. on Friday. That
Twitter storm raised new ques-
tions about Mr. Trump’s tem-
perament, for which Mrs. Clinton
has often criticized him.

Mr. Trump is now limping into
the final five weeks of a race in
which he has lost the momentum,
some of his allies acknowledged.

“This is the most important
week of his campaign,” said Newt
Gingrich, a former House speaker

Continued on Page A16

NEXT PRESIDENT
LIKELY TO SHAPE
HEALTH LAW FATE

CHANGES SEEN AS NEEDED

Troubles in Insurance
Marketplaces Draw
Divergent Plans

By ROBERT PEAR

WASHINGTON — The fierce
struggle to enactand carry out the
Affordable Care Act was sup-
posed to put an end to 75 years of
fighting for a health care system
to insure all Americans. Instead
the law’s troubles could make it
just a way station on the road tc
another, more stable health care
system, the shape of which coulc
be determined on Election Day.

Seeing a lack of competition ir
many of the health law’s online in
surance marketplaces, ~Hillary
Clinton, President Obama anc
much of the Democratic Party are
calling for more government, not
less.

The departing president, the
woman who seeks to replace him
and nearly one-third of the Senate
have endorsed a new govern
ment-sponsored health plan, the
so-called public option, to give
consumers an additional choice. A
significant number of Democrats
for whom Senator Bernie Sanders
spokein the primaries, favorasin
gle-payer arrangement, whict
could take the form of Medicare
for all.

Donald J. Trump and Republi
cans in Congress would go in the
direction of less government, re
ducing federal regulation and re
quirements so insurance woulc
cost less and no-frills options
could proliferate. Mr.
would, for example, encourage
greater use of health savings ac
counts, allow insurance policies tc
be purchased across state lines
and let people take tax deductions
for insurance premium payments

In such divergent proposals lies
an emerging truth: Mr. Obama’s
signature domestic achievement
will almost certainly have tc
change tosurvive. Thetwo parties
agree that for too many people
héalth plans in the individual in
surance market are still too ex:
pensive and inaccessible.

“Employer markets are fairly
stable, but the individual insur
ance market does not feel stable af
all,” said Janet . Trautwein, the
chief executive of the National As
sociation of Health Underwriters

which represents more thar
100,000 agents and brokers whe
specialize in health insurance, “Ir
many states, the individual mar
Ketisin a shambles.”

'Mr.Obama himself, while boast:

Continued on Page A4

Her Husband Accused of Affalrs a Defiant Clinton Fought Back

By MEGAN TWOHEY

Hillary Clinton was campaign-
ing for her husband in January
1992 when she learned of the
race’s newest flare-up: Gennifer
Flowers had just released tapes of
phone calls with Bill Clinton to
back up her claim they had had an
affair:

Other candidates had been
driven out of races by accusations
of infidelity. But now, at a cold,
dark airfield in South Dakota,
Mrs. Clinton was questioning
campaign aides by phone and
vowing to fight back on behalf of
her husband.

“Who's tracking down allthe re-
search on Gennifer?” she asked,
according to a journalist traveling
with her at the time.

The enduring image of Mrs.
Clinton from that campaign was a
“60 Minutes” interview in whic
she told the country she was not
blindly supporting her husband
out of wifely duty. “I'm not sitting

"TODD HEISLER,THE NEW YORK TINES.

Hillary Clinton campaigned on Sunday in Charlotte, N.

here, some little woman standing
by my man like Tammy Wynette,"
she said.

But stand by she did, holding
any pain or doubts in check as the
campaign battled to keepthe Clin-

tons’ political aspirations alive.
Lastweek, Donald J. Trump, the
Republican presidential nominee,
criticized Mrs. Clinton over Mr.
Clinton's affairs and her response
to them, and said he might talk

more about the issue in the fina
weeks before the election.

That could be a treacherous
strategy for Mr: Trump, given his
own past infidelity and question
able treatment of women. Many
voters, particularly women, might
see Mrs. Clinton being blamed for
her husband’s conduct.

It could also remind voters of &
searing period in American his
tory, and in Mrs. Clinton's life.

Confronting a spouse’s unfaith
fulness is painful under any cir.
cumstance. For Mrs. Clinton, it
happened repeatedly and in the
most public of ways, unfolding ai
the dawn of the 24/7 news cycle
and later in impeachment pro
ceedings that convulsed the na
tion.

Outwardly, she remained stoic
and defiant, defending her hus
band as a progression of womer
and well-funded conservative op
eratives accused Mr. Clinton of be
havior unbecoming the leader of
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All four front-page articles that touch on the Affordable Care
Act (aka ObamacCare), published on (from left to right) October
3,25,26,27.

election, our analysis finds that The New York Times focused
much more on “dramatic” issues like the horserace or personal
scandals than on substantive policy issues. Moreover, when the
paper did write about policy issues, it failed to mention
important details, in some cases giving readers a misleading
impression of the true state of affairs. If voters had wanted to
educate themselves on issues such as healthcare, immigration,
taxes, and economic policy—or how these issues would likely
be affected by the election of either candidate as president—
they would not have learned much from reading the Times.
What they would have learned was that both candidates were
plagued by scandal: Hillary Clinton over her use of a private
email server for government business while secretary of state,
as well as allegations of possible conflicts of interest in the
Clinton Foundation; and Trump over his failure to release his
tax returns; his past business dealings; Trump University; the
Trump Foundation; accusations of sexual harassment and
assault; and numerous misogynistic, racist, and otherwise
offensive remarks. What they would also have learned about
was the ever-fluctuating state of the horse race: who was up
and who was down; who might turn out and who might not;
and who was happy or unhappy with whom about what.

To be clear, we do not believe the the Times’s coverage was
worse than other mainstream news organizations, so much as it
was typical of a broader failure of mainstream journalism to
inform audiences of the very real and consequential issues at
stake. In retrospect, it seems clear that the press in general
made the mistake of assuming a Clinton victory was inevitable,
and were setting themselves as credible critics of the next
administration. Possibly this mistake arose from the failure of
journalists to get out of their “hermetic bubble.” Possibly it was
their misinterpretation of available polling data, which showed
all along that a Trump victory, albeit unlikely, was far from
inconceivable. These were understandable mistakes, but they
were still mistakes. Yet, rather than acknowledging the possible
impact their collective failure of imagination could have had on
the election outcome, the mainstream news community has
instead focused its critical attention everywhere but on
themselves: fake news, Russian hackers, technology
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companies, algorithmic ranking, the alt-right, even on the
American public.

To be fair, journalists were not the only community to be
surprised by the outcome of the 2016 election—a great many
informed observers, possibly including the candidate himself,
failed to take the prospect of a Trump victory seriously. Also to
be fair, the difficulty of adequately covering a campaign in
which the “rules of the game” were repeatedly upended must
surely have been formidable. But one could equally argue that
Facebook could not have been expected to anticipate the
misuse of its advertising platform to seed fake news stories.
And one could just as easily argue that the difficulties facing
tech companies in trading off between complicity in spreading
intentional misinformation on the one hand, and censorship on
the other hand, are every bit as formidable as those facing

journalists trying to cover Trump. For journalists to excoriate
the tech companies for their missteps while barely
acknowledging their own reveals an important blind spot in the
journalistic profession’s conception of itself.

We have no doubt that journalists take seriously their mission
to provide readers with the information they need in order to
make informed decisions about matters of importance. We
note, however, that this mission implicitly assumes that
journalists are passive observers of events rather than active
participants, whose choices about what to cover and how to
cover it meaningfully influence the events in question. Given
the disruption visited upon the print news business model since
the beginning of the 21st century, journalists can perhaps be
forgiven for seeing themselves as helpless bystanders in an
information ecosystem that is increasingly centered on social
media and search. But even if the news media has ceded much
of its distribution power to technology companies, its
longstanding ability to “set the agenda”—that is, to determine
what counts as news to begin with—remains formidable. In
sheer numerical terms, the information to which voters were
exposed during the election campaign was overwhelmingly
produced not by fake news sites or even by alt-right media
sources, but by household names like The New York Times, The
Washington Post, and CNN. Without discounting the role
played by malicious Russian hackers and naive tech executives,
we believe that fixing the information ecosystem is at least as

much about improving the real news as it about stopping the
fake stuff.
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Methodology

Analysis of front pages

Every front-page article was read by two researchers and coded
for the three topline categories and their subcategories, using
only the text that appeared on the actual front page (not on
what may be continued on future pages). There was very little
disagreement between the two researchers; for example, both
researchers coded the same set of articles as covering policies
of both candidates, and disagreed on only one article with
respect to coverage of policy. For simplicity, the authors
reviewed all disagreements together, by hand, and we reported
from that dataset.

Analysis of the full corpus

What The New York Times puts on the front page of its print
edition is important, but not necessarily representative of how
many readers encounter the news, either because they navigate
directly to individual articles from social media sources (mostly
Facebook and Twitter), or because articles at nytimes.com can
appear in different places at different times. To verify that our
conclusions regarding coverage of the campaign on the front
page was not totally unrepresentative of the paper as whole, we
also coded the entire corpus of all articles published on
nytimes.com during the same period. Because this sample is
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much larger (13,481 vs. 399), we coded them using a
combination of machine classification and hand coding.

o First, we scraped the headline and first paragraph, if provided
by the API, for each Times article from September 1 through
November 9, 2016, using the archive API for all articles that
included the words “Clinton” or “Trump.” Note: This criterion
included virtually all campaign-related articles, but may have
also included potentially non-campaign related articles (e.g.,
about Bill Clinton or Ivanka Trump).

» Next, we compiled a list of words (details below) delineating
three categories of article: Campaign (focused on the horse race
and how people react to events); Policy (focused on a policy
issue); and Personal/Scandal. For each article, we checked if any
of the words in the article began with one of the stems in our
word list. For example, if an article contained the word
“immigration,” we would first notice that it starts with
“immigrat,” which is one of our policy words; thus we would
mark it as a Policy article. For all articles marked as Policy, we
then hand-coded them into the four subcategories and tossed
articles into Campaign Miscellaneous if they did not actually
cover any policy.

e Finally, we hand-coded the Policy articles as Policy No Details,
Policy Clinton Details, Policy Trump Details, or Policy Both
Details using the same criteria as above.

Word list for Clinton/ Trump categories:

1. Clinton Personal/Scandal words: email, benghazi,
foundation, road

2. Trump Personal/Scandal words: russia, foundation,
university, woman, women, tax, sexual assault, golf, tape,
kiss

3. Policy words for both candidates are taken from the list
of issues covered by On the Issues: abortion, budget,
civil rights, corporation, crime, drug, education, energy,
oil, environment, family, families, children, foreign policy,
trade, reform, government, gun, health, security,
immigra, technology, job, principl, value, social security,
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war, peace, welfare, poverty, econom, immigrat,
immigran

4. Campaign words for both candidates: fundraise, ads,
advertisements, campaign, trail, rally, endors, outreach,
ballot, vote, electoral, poll, donat, turnout, margin, swing
state

ICYMI: Explosive BuzzFeed scoop raises eyebrows

A version of this paper will be presented at “Understanding and
Addpressing the Disinformation Ecosystem,” a conference to be held
December 15-16, 2017, at the University of Pennsylvania
Annenberg School of Communication, organized by Claire Wardle
and Michael Delli Carpini and sponsored by the Knight
Foundation. The authors are grateful to William Cai for valuable
rvesearch assistance, and to Yochai Benkler and Matt Gentzkow for
helpful comments and corrections.
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